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ABSTRACT

Social media has fundamentally transformed the landscape of legal advocacy, offering new opportunities
and challenges for legal professionals. This paper investigates how platforms such as Twitter, Facebook,
and Instagram have become integral to modern legal practices, extending advocacy beyond courtrooms to
digital public spaces. By analyzing the evolution of advocacy in the digital age, the role of social media
platforms, and ethical considerations, this study underscores the dual nature of social media as both a tool
for democratizing access to justice and a potential ethical minefield. Additionally, successful case studies
highlight how social media campaigns have influenced public opinion, mobilized support, and achieved
legal and policy outcomes. The findings advocate for a balanced approach to leveraging social media,
emphasizing the need for ethical guidelines and innovative strategies to enhance legal advocacy in a
digitally connected world.
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INTRODUCTION
Social media is changing the way lawyers need to approach advocacy. It is no longer confined to the kids.
In 2019, more than 15 million lawsuits were filed globally, and with the rise of social media and the
increase in lawsuits, there comes an increased number of potential clients who are watching law firms'
every type of engagement. Legal advocacy strategies spread from traditional advertising to include how
law firms and legal professionals interact and communicate with society. The strategy for allocating
justice in the electronic era requires legal professionals and legal support services to adjust their advocacy
strategies to effectively communicate on social media, whether it is Facebook, Twitter, Reddit, Instagram,
or any additional media outlets that could be unique. Social media has had a fundamental impact on the
practice of American law and the judiciary. This paper will address both the opportunities and challenges
of social media in legal advocacy. This paper reframes the focus of legal advocacy more digitally and
technologically. We are all digital natives. States have to change their advocacy strategies in order to
convey this to the court. Social media began in the early 2000s, and as of June 2019, Facebook has more
than 2.4 billion active users per month [1, 27].
The Evolution of Legal Advocacy in The Digital Age

The internet, and especially social media, has drastically altered the conduct of legal advocacy from
litigation strategies to marketing. This section will familiarize the reader with how advocacy has
undergone its metamorphosis both from experience in the legal field as well as supporting social science
data. Before the digital age, legal advocacy took place in courthouses or client meetings, mediated by
paper documents and uncertain outcomes. The conduct of legal work is now shaped by interactions online
and in digital media, and these have changed both the inputs and outputs of advocacy [8, 4. The digital
age, the period starting in the 1990s with the advent of widespread internet use, has disrupted traditional
methods of legal advocacy. Digital technologies have given ordinary people widespread, nearly universal
access to legal information, and so the problems lawyers address are different. The democratic nature of
digital philosophy gives ordinary people a voice that instantly puts them into competing or direct contact
with legal interests. Indeed, over the past generation, how advocacy is conducted has fundamentally
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shifted from reliance on private, direct contacts between professional advocates to a world where legal
recourse unfolds in the public realm. While by no means the only cultural change, social media captures
and reflects the importance of digital engagement in legal advocacy. Regular use of social media allows
advocates both to work in public spaces where potential clients view and consult with advocates, as well
as to pursue advocacy in higher-risk, higher-reward cases where local or potential jurors will form
opinions on minimal evidence [5, 67].
Social Media Platforms and Their Role in Legal Advocacy
Social media platforms are playing increasingly important roles as a part of legal advocacy strategies. The
impact of a hashtag campaign before, during, or after attendance at a demonstration, or a hazard leaflet
exchange, on such a poorly resourced area such as access to justice, is difficult to ascertain. However, the
publication of advice literature, blogs, campaign materials, and videos on possible platforms seeks to
increase the print and broadcast media’s intake of my research. This is why my work has not looked into
scientific journal research on marketing, broadcast, and print media, and such things as sponsored news
reports or native advertising content [7, 87]. The number of legal professionals using Twitter has been
increasing in recent years. Twitter is very versatile, being suitable for text, audio, and visual
communications. All cases in the 20 chapters of the book can be followed on Twitter when they are
labeled with the hashtag. Furthermore, other hashtags being utilized on Twitter include and many
others. The reach of 'tweets' is dependent on retweeting and the number of followers someone has signed
up to, but the possibility exists of tweets 'going viral' and being picked up by the mainstream media,
further extending their reach. There is also the possibility of live streaming or broadcasting a
demonstration or event on Twitter’s facility. Facebook is a popular social media platform that has been
increasingly utilized by lawyers and activists to spread campaign messages to clients and the wider
public. A group for the sharing of advice, case studies, and events was established in 2015, which now has
nearly 1,500 members. The group is currently considering the establishment of a business page for
publicly funded lawyers in Wakefield. Against this increasing function as a platform for live streaming,
events became in March 2017. Instagram is often used to complement a Twitter account to share
additional visual images; Instagram provides an easy way to share images through Twitter at the same
time too [9, 107].
Challenges And Ethical Considerations in Using Social Media for Legal Advocacy

Social media offers many potential advantages for communicating about legal cases. However, it can be
challenging to use it ethically and responsibly. Lawyers and the courts have been slow to adopt social

media due to negative public perceptions of the medium, concerns about the dissemination of

misinformation, and several case examples of attorneys using social media in ways that the courts found
to be unethical [11, 127. There are many potential obstacles to using social media to advocate. First, legal
professionals must walk the thin line between effective communication in the public realm and violating
legal standards and etiquette. In courtrooms, the burden of proof is meant to protect each party equally,
but public opinion can contribute to an impression of fairness. Second, an attorney must avoid creating
misleading impressions. Finally, there is a concern about overshooting the target audience and an
inadvertent disclosure of confidential information. In their use of social media, legal professionals contend
with ethical guidelines from numerous groups. Those who violate ethical standards may face disciplinary
board charges, but the liability helm does offer some protection from disciplinary boards that question or
investigate a lawyer's online networking pursuits. Like an algorithm, several landmark cases exist
guiding lawyers through the perils of professional misconduct. The purpose of this paper is to inform
legal practitioners, judicial officials, and advocates about the risks of interacting on social media sites to
promote ethical considerations and a well-balanced approach in the real-time practice world [13, 17.
Case Studies and Examples of Successful Legal Advocacy Campaigns on Social Media

Case studies and examples of successful legal advocacy campaigns on social media. Here we can describe
everything from very grassroots movements to massive and even high-profile legal battles that have been
widely practiced. The paper breaks down how those strategies were implemented, why they were
successful, and how they influence the strategies that practitioners can take to organize on their own. By
looking at these case studies, we can illustrate examples of how they used social media to shape public
opinion, mobilize many people to support their cause, and see legislative and political change while
influencing major leaders in politics [14, 15]. We explore some of the ways that counteract
misinformation and how they build public support. Later on, we'll look into some case studies of how
some of these campaigns have gained significant support through social media. We'll explore some
lessons learned from these successful campaigns and how they can influence social media practices in the
legal field. It is important to note that when we discuss the use of social media in legal advocacy, we are
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referencing social media principles in very broad terms. That includes the use of social media, and all of
the examples discussed are not necessarily examples of purely legal advocacy. They're very general, and
social media is being used very broadly [16, 177.

CONCLUSION
Social media is reshaping the domain of legal advocacy, offering powerful tools to expand reach, shape
public opinion, and democratize access to justice. However, these advantages come with ethical and
professional challenges that demand vigilance and adaptability from legal professionals. As case studies
demonstrate, strategic use of social media can significantly influence legal and political outcomes, but
missteps can undermine professional credibility and public trust. The key lies in embracing the
opportunities offered by social media while adhering to ethical standards and leveraging its potential
responsibly. By doing so, legal professionals can effectively navigate the digital age, ensuring their
advocacy efforts resonate in both the virtual and real-world domains.
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